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The present investigation was carried out to standardize the procedure for development of herbal aonla spread. The
effect of addition of various concentrations of licorice  (viz., 3%, 5% and 7%) in aonla spread and prepared samples
were organoleptically  evaluated by trained panelist and it was found that sample with 5 per cent licorice extract got
the highest score in terms of overall acceptability and this sample was used for further investigation. Moreover, effect
of various concentration of ginger extact such as 8 per cent, 10 per cent and 12 per cent in aonla spread with 5 per cent
licorice is studied and sample with 10 per cent ginger extract was found superior as compared to all other samples in
terms of colour, taste, texture and overall acceptability. It is concluded that good quality of herbal aonla spread can be
prepared by using the 5 per cent licorice and 10 per cent ginger extract.
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